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INTRODUCTION 1

1. INTRODUCTION

1.1. Background

This report has compiled the results derived from two surveys: an on-site survey at five Oklahoma
Tourism Information Centers and an online survey to the traveling public in the selected six states

(OK, AR, NM, KS, TX, and MO). This report has been specifically designed to better understand the

travel market to/in Oklahoma. The study contains the data from visitord s mo st recent
experience in Oklahoma.

1.2. Purpose of the Study

The purposes of this study are to identify and evaluate:

e major feeder markets of Oklahoma,;

e Visitorsd travel <characteristics;
e Vi s idemaographic profiles; and,

e tourism information and services provided by Oklahoma Tourism and Recreation Department
(OTRD).

© All rights reserved. No part of this report may be reproduced or transmitted in any form or by any means,
electronic or mechanical, including photocopying, recording, or any information storage and retrieval system,
without permission in writing from the Center for Hospitality and Tourism Research at Oklahoma State
University and Oklahoma Tourism and Recreation Department.
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2. EXECUTIVE SUMMARY

The summary breaks down into five parts: 1) an overview of all surveyed visitors, 2) in-state visitors,
3) out-of-state visitors, 4)vi si t or s 6 gnd b)perqeivad differences between in-state and out-
of-state visitors.

OVERVIEW OF OKLAHOMA IN-STATE AND OUT-OF-STATE VISITORS

I. Feeder Markets
e Of those surveyed, visitors from five surrounding feeder markets made up the following composition:
60.6% of visitors were from Texas, 14.6% were from Missouri, 12.8% were from Arkansas, 7.1%
were from Kansas, and only 4.9% were from New Mexico.

Il. Travel Behavior and Trip Characteristics

e Purpose of Trip and Travel Activities
The top three purposes of the trip were: visiting friends and relatives (35.4%), seeking entertainment
and sightseeing (27.5%), and patrticipating in outdoor activities (23.1%).

The top three most popular activities were: shopping (43.8%), outdoor activities (34.2%), and visiting
historical places/museums (32.0%).

e Information sources
The top three travel information sources were: family and friends (58.2%), Internet websites
(33.3%), and Travelok.com (16.0%).

e Travel frequency and Duration
Most visitors travelled once every three months (47.6%) and almost 81.0% visitors traveled in the 2m
(33.1%) and 3 (47.7%) quarters. The average trip duration was 2 nights.

e Lodging Used
The top choice for accommodation was hotel/Motel/B&B (37.9%) and 25.4% of visitors did not stay
overnight.

e Primary Mode of Transportation
Almost 88% of visitors travelled by auto.

e Travel Party Size and Companion

Almost 87% of visitors traveled with companions: with family (44.5%), with friends and colleagues
(21.4%), and with relatives (20.8%). The top two travel party sizes were: two (37.8%) and five or
more (20.6%).

e Total Expenditure
The majority of visitors spent less than $500 (82.9%). The aggregated average expenditure per night
was $387.

e Oklahoma Tourism Information Centers

Most visitors stopped by at the Center to use the restroom (88.4%) and collect travel material (61%).

Oklahoma Tourism and Recreation Department
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Visitorsd Demographic Profile

The majority of visitors were Caucasian (84.8%), in the age group of 45-64 (47.8%), employed as
professionals (34.1%) or as students (15.6%), earned an annual income $75K or less (61.3%), had at
least some college education (92.5%), and had two members or less in the household (63.8%) with less
than two children (82.6%).

OKLAHOMA IN-STATE VISITORS

. Travel Behavior and Trip Characteristics

e Purpose of Trip and Travel Activities
The top three purposes of the trip were: visiting friends or relatives (34.8%), seeking entertainment
(32.3%), and participating in outdoor activities (28.1%).

The top three popular activities were: shopping (44.8%), outdoor activities (38.1%), and visiting
historical places/museums (30.7%).

e Information sources
The top three travel information sources were: family and friends (62.1%), Internet websites
(37.4%), and Travelok.com (21%).

e Travel frequency and Duration
Most in-state visitors travelled once every three months (64.6%) and almost 90% in-state visitors
traveled in the 2™ (32%) and 3" (58%) quarters. The average trip duration was 1.8 nights.

e Lodging Used
The top choice for accommodation was hotel/Motel/B&B (33.1%) and 30% of in-state visitors did not
stay overnight.

e Primary Mode of Transportation
Almost 91% of in-state visitors travelled by auto.

e Travel Party Size and Companion

Almost 87% of in-state visitors traveled with companions: with family (41.4%), with friends and
colleagues (26.1%), and with relatives (19.8%). The top two travel party sizes were: two (36.4%) and
five or more (23.5%).

e Total Expenditure
The majority of in-state visitors spent less than $500 (86.6%). The aggregated average expenditure
per night was $553.

e Oklahoma Tourism Information Centers
Most in-state visitors stopped by at the Center to use the restroom (81.3%) and collect travel material
(58.3%).

Visitors ®emographic Profile

The majority of in-state visitors were Caucasian (84.9%), in the age group of 45-64 (43.8%), employed
as professionals (38.6%) or as student (23.7%), earned an annual income $75K or less (64.6%), had at

Oklahoma Tourism and Recreation Department
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Vi

least some college education (94.8%), and had two members or less in the household (64.9%) with less
than two children (71%).

OKLAHOMA OUT-OF-STATE VISITORS

VI. Travel Behavior and Trip Characteristics

e Purpose of Trip and Travel Activities
The top three purposes of the trip were: visiting friends or relatives (36.7%), passing through
(27.8%), and entertainment (18.1%).

The top three popular activities were: shopping (47.1%), visiting historical places/museums (34.6%),
and sightseeing (30.2%).

e Information sources
The top three travel information sources were: family and friends (50.5%), Internet websites
(25.4%), and Oklahoma Tourism Information Center (15.4%).
e Travel frequency and duration
Most out-of-state visitors travelled less than once a year (27.3%) and almost 70% of out-of-state
visitors travelled in the 2™ (385.2%) and 3" (34.6%) quarters. The average trip duration was 3 nights.
e Lodging Used
The top choice for accommodation was hotel/Motel/B&B (47.5%) and 16.7% out-of-state visitors did
not stay overnight.
e Primary Mode of Transportation

Almost 83% of out-of-state visitors traveled by auto.

e Travel Party Size and Companion
Almost 85% out-of-state visitors travelled with companions: with family (50%), with relatives (22.7%),
and with friends and colleagues (12.7%). The top two travel party sizes were: two (40.4%) and five
and more (15.3%).

e Total Expenditure
The majority of out-of-state visitors spent less than $500 (74.7%). The aggregated average
expenditure per night was $517.

e Oklahoma Tourism Information Centers

Most out-of-state visitors stopped at the Center to use the restroom (93.1%) and collect travel
material (62.8%).

.Visitors @emographic Profile

The majority of out-of-state visitors were Caucasian (84.7%), in the age group of 45-64 (55.2%), retired
(27.5%), earned an annual income $75K or less (54.7%), had at least some college education (88.5%),
had less than two members in the household (61.4%) with no children (60.2%).

Oklahoma Tourism and Recreation Department
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V1 S| T @BREE&IVED LEVEL OF SATISFACTION,
FUTURE INTENTION AND DESTINATION IMAGE

1. Vi si tor sb6 & mfoimsatiom Center® n

Visitors were highly satisfied with the service and information provided at Information Center with the
average rating of 6.3.

2. Visitorso6 SRetentsTfippct i on

Visitors were satisfied with the most recent trip in/to Oklahoma with an average rating of 5.1.

3. Visitors6 Over aRetentHvipper i ences

Visitors had a very positive travel experience in their most recent trip in/to Oklahoma with an average
rating of 5.6.

4 Vi sitorsod Fomture I ntent.i

Visitors are highly likely to return to Oklahoma for future travel. The overall mean of future revisit
intention was 5.6.

5, Vi sitors6é6 Perceimaged Destinati on

Visitors perceived Oklahoma as an enjoyable travel destination with an average score of 5.4. Visitors
also had a positive perception of Oklahoma in general (5.3).

Note: All the measurements wereonascaleof1-7;i 10 r epr esent s refiesentsthedmlsest and
level.

Oklahoma Tourism and Recreation Department
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PERCEIVED DIFFERENCES IN-STATE vs. OUT-OF-STATE VISITORS

In general, both in-state and out-of-state visitors shared positive commonalities in six areas. Some
significant differences ( P O 0 bedwgén in-state and out-of-state visitors were found including:

1. Vi si tor s6 & mfoimatfom Centere n

Out-of-state visitors had higher levels of satisfaction on foverall environmento and ftleanlinessoat the
Welcome Centers than in-state visitors.

2. Vi sitors6 SRetentsTfippct i on

Out-of-state visitors had higher levels of satisfactiononfii n f r a s fi grkirecteationefatilitiesq
fservice providedq factivities participatedd and fiveatherdthan in-state visitors.

3. Visitorso6 Over aRetentHvipper i ences
Out-of-state visitorshadah i gher | evel otfavelegerienses bettar tham expectadothan
in-state visitors.
4, Vi sitorsé Future Intention
Out-of-state visitors would prefer to stay longer for the next trip than in-state visitors; while in-state
visitors were more likely to revisit in the near future than out-of-state visitors.
5. Vi si t ocewvdd D&stnation Image
Outof-st ate visitors believed that Okl aho mrtatewisiters. mor e e

Out-of-state visitors had higherlevelso f s at i s frave information® fmfradtriuctureq Matural
environmentq fservice providedqd and factivities participateddthan in-state visitors; while in-state visitors
perceived Oklahoma as more safe and secure than out-of-state visitors.

Oklahoma Tourism and Recreation Department
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3. FEEDER MARKETS

3.1.  Surveyed Surrounding Feeder Markets

Of those surveyed, visitors from five surrounding feeder markets made up the following composition:
60.6% of visitors were from Texas, 14.6% were from Missouri, 12.8% were from Arkansas, 7.1%
were from Kansas, and only 4.9% were from New Mexico.

Five Surrounding Feeder Markets for Oklahoma

KS N'\ﬂ
7.1% 4.9%

14.6% X
60.6%

Oklahoma Tourism and Recreation Department
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3.2.

Age Distribution

e Texas

The proportion of visitors in the age groups of <35 was 4.4%, 35-54 (41.9%) and 55+ (53.7%).

e Arkansas
The proportion of visitors in the age groups of <35 was 3.6%, 35-54 (42.8%) and 55+ (53.6%).

e Missouri

In The proportion of visitors in the age groups of <35 was 6.3%, 35-54 (37.5%) and 55+ (56.2%).

e New Mexico
The proportion of visitors in the age groups of <35 was 0%, 35-54 (18.2%) and 55+ (81.8%).

e Kansas

The proportion of visitors in the age groups of <35 was 6.2%, 35-54 (62.5%) and 55+ (31.3%).

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

Texas

<35
3554

4 55+

Arkansas

Missouri

New Mexican Kansas
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3.3.  Trip Expenditure

e Texas
The proportion of trip expenditures in the $0-$100 category was 24.3%, $101-$250 (23.4%),
$251-$500 (27.9%), $501-$750 (8.1%), $751-$1000 (9%), and $1001 and above (7.2%).

e Arkansas
The proportion of trip expenditures in the $0-$100 category was 21.1%, $101-$250 (26.3%),
$251-$500 (10.5%), $501-$750 (10.5%), $751-$1000 (26.3%), and $1001 and above (5.3%).

e Missouri
The proportion of trip expenditures in the $0-$100 category was 13%, $101-$250 (30.5%), $251-
$500 (30.4%), $501-$750 (8.7%), $751-$1000 (13.1%), and $1001 and above (4.3%).

e New Mexico
The proportion of trip expenditures in the $0-$100 category was 11.1%, $101-$250 (33.3%),
$251-$500 (22.2%), $501-$750 (11.1%), $751-$1000 (22.2%), and $1001 and above (0%).

e Kansas

The proportion of trip expenditures in the $0-$100 category was 35.7%, $101-$250 (28.6%),
$251-$500 (21.4%), $501-$750 (7.1%), $751-$1000 (7.1%), and $1001 and above (0%).

40%
35%
30%

HXX P
25%

H $101-$250
20% i $251-$500
15% H $501-750

H $751-$1000
10% @ $1000+

5%

0%

Texas Arkansas Missouri New Mexican Kansas
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3.4. Income Distribution

e Texas
The household income in the category of <$30K was 10.3%, $30K-$75K (38.1%), and >$75K
(51.6%).

e Arkansas
The household income in the category of <$30K was 12.5%, $30K-$75K (54.2%), and >$75K
(33.4%).

e Missouri

The household income in the category of <$30K was 10.7%, $30K-$75K (50%), and >$75K
(39.3%).

e New Mexico
The household income in the category of <$30K was 0%, $30K-$75K (60%), and >$75K (40%).
e Kansas

In The household income in the category of <$30K was 20%, $30K-$75K (33.3%), and >$75K
(46.7%).

70%

60%

50% {

40% :

M <30K
M 30K 75K
i 75K+

30%

20%

10%

0%

Texas Arkansas Missouri  New Mexican Kansas
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3.5.

Trip Purpose

Texas

The proportion of business trips was 22.2% while that of pleasure trips was 77.8%.

Arkansas

The proportion of business trips was 10.6% while that of pleasure trips was 89.4%.

Missouri

The proportion of business trips was 50% while that of pleasure trips was 50%.
New Mexico

The proportion of business trips was 40% while that of pleasure trips was 60%.
Kansas

The proportion of business trips was 25% while that of pleasure trips was 75%.

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%
Texas Arkansas Missouri New Mexican Kansas

H Business

H Pleasure
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3.6. Mode of Transportation

e Texas

The proportion of visitors traveled by auto/truck/RV was 96.8%, travel by air 2.4%, and travel by
train 0.8%.

e Arkansas
The proportion of visitors traveled by auto/truck/RV was 91.7%, and travel by train 8.3%.
e Missouri
All visitors travelled by auto/truck/RV.
e New Mexico
All visitors travelled by auto/truck/RV.
e Kansas
All visitors travelled by auto/truck/RV.

120%

100%
80%
i By Auto/Truck/RV
60%
H By Air
4 By Train
40%
20%
0%

Texas Arkansas Missouri New Mexican Kansas
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4. TRIP CHARACTERISTICS

4.1. Primary Purpose of Trip

The top five purposes for the trip were visiting friends and relatives (35.4%), followed by
entertainment and sightseeing (27.5%), outdoor activities (23.1%), personal (19.4%), and passing
through (16.6%).

e Visit friends or relatives (35.4%)

e Entertainment (27.5%)

e Outdoor (23.1%)

e Personal (19.4%)

e Business/Convention (18.9%)

e Passing through (16.6%)

e Attend an event (15.7%)

e Combined business/pleasure (14.2%)
e Others (4.9%)

Primary Purpose of Trip

35.4%
27.5%
23.1%
18.9% 19.4%
0
142 15.79 ~ 16:6%
2%
i I I ¥
A
& 9&0 é'\o% & &z‘: R &6" o"é\ S &
S o o & 8 & & & J
coo N %\3}\ € r,"\Q" o° &
A\ & S & N & o
& \,«}‘\ & &L R & &
& 3 5 > &
& L IF
S &
(’O

Oklahoma Tourism and Recreation Department



TRIP CHARACTERISTICS 14

4.2. Information Sources

The top five information sources used by visitors were family and friends (58.2%), other Internet
websites (33.3%), Okl ahomaés official travel site |
advertisements (11.2%).

e Family and friends (58.2%)

e Other Internet websites (33.3%)

e Okl ahomads of fi.6%h)al travel site (16
e Discover Oklahoma TV show (11.4%)

e Advertisements (11.2%)

e Oklahoma Tourism Information Center (10.9%)

e Oklahoma Travel guide and other publications from OTRD (8.4%)

e Oklahoma Today Magazine (6.7%)

e Other tour guide books (6.4%)

e Oklahoma Tourism and Recreation Department (OTRD) Call Center & Travel Counselors (3.3%)
e Travel agencies (2%)

e Others (26.4%)

Information Sources
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4.3.

Activities in Oklahoma

The most popular activity in Oklahoma was shopping (43.8%).

e Shopping (43.8%)

e Outdoor activities (34.2%)

e Visiting historical places/museums (32%)

e National/state parks/recreation areas (27.5%)
e Lake activities (26.7%)

e Amusement park (17.8%)

e Oklahoma State parks/recreation areas (12.6%)
e Sightseeing (12.1%)

e Cultural events (10.4%)

e Golf (9.6%)

e Gaming and casino (4.2%)

e  Agritourism (3.8%)

e Sports or sporting events (3%)

e Others (27.4%)

Activities in Oklahoma

15

50%

45%

40% -

35% -

30% -

25% -

20% -

15% +

10% -
5% -

0% -
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4.4, Number of Activities in Oklahoma

The majority of visitors participated in either one or two activities (54.1%).

e One activity (30.9%)

e Two activities (23.2%)
e Three activities (18.3%)
e Four activities (12.8%)
e 5+ activities (14.8%)

Number of Activities in Oklahoma

Activities
14.8%

Four Activities
12.8%

One Activity
30.9%

Three Activites

18.3% Two Activities

23.2%

Oklahoma Tourism and Recreation Department
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4.5. Travel Frequency to Oklahoma

Most visitors traveled to Oklahoma once every 3 months (47.6%), followed by only once 6 months
(17.5%), less than once a year (13.7%), once a year (13%), and one time only (7.3%).

Once every 3 months (47.6%)
Once every 6 months (17.5%)
Less than once a year (13.7%)
Once a year (13%)

Only once (7.3%)

Once every 9 months (0.7%)

Travel frequency to Oklahoma

Less than once
ayear
13.7%

Once Only

Once a year 7.3%

13%

Once every 9 Once every 3

month

0.7% Once every 6 rT;(;nég}S
month .6%
17.5%

Oklahoma Tourism and Recreation Department
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4.6. Month of Travel to Oklahoma
The third quarter was the most popular time to travel to Oklahoma in the survey.
e 1% Quarter (January-March) (10.8%)
e 2" Quarter (April-June) (33.1%)

e 3" Quarter (July-September) (47.7%)
o 4" Quarter (October-December) (8.4%)

Month of Travel to Oklahoma

8.4% 10.8%

3rd Qtr 2nd Qtr
47.7% 33.1%

Oklahoma Tourism and Recreation Department
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4.7 Total Trip Duration

The largest percentage of visitors did not stay in Oklahoma overnight (26.9%) and 24% stayed for 2
nights.

e 1 Night (19.2%)

2 Nights (24%)

3 Nights (13.4%)
4 Nights (7.3%)
5+ nights (9.3%)
No Night (26.9 %)

Total Trip Duration

Five and More

Four Night
7.3% No nights
26.9%

Three Nights
13.4%

] One Night
Two Night 19.2%

Oklahoma Tourism and Recreation Department
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4.8. Lodging Used

The most popular type of accommodation visitors used in Oklahoma was hotel/motel/B&B (37.9%).

Hotel/Motel/B & B (37.9%)
Private Home (20.2%)
RV/Tent (9.3%)
Condo/Time Sharing (0.8%)
No Overnight Stay (25.4%)
Other (6.5%)

Lodging Used

Hotel/Motel/B&B
37.9%

Conodo/Time Private Home

Sharing RV/Tent 20.2%
0.8% 9.3%

Oklahoma Tourism and Recreation Department
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4.9. Mode of Transportation
The majority of visitors traveling in Oklahoma were by auto/truck (87.8%).

e Auto/Truck (87.8%)
e Camper/RV (3.9%)
e Rental car (3.2%)

e Airplane (1.3%)

e Bus (1.2%)

e Train (0.3%)

e Other (2.2%)

Mode of Transportation

Other By Air
2.2%

By Camper/R By Train
0.3%

By Auto/Truck
87.8%

Oklahoma Tourism and Recreation Department
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4.10. Travel Party Size

Almost half of the households traveled in OK with a party size of two (37.8%).

e One (13.8%)

e Two (37.8%)

e Three (14.7%)

e Four (13.1%)

e Five or more (20.6%)

Travel Party Size

Five or Mor One person
20.6% 13.8%

Four Persons
13.1%

Two persons
0,
14.7% 37.8%

Oklahoma Tourism and Recreation Department
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4.11. Travel Companion

Almost half of the households traveled in OK with family (44.5%).

e  With family (44.5%)

e With friends and colleagues (21.4%)
e  With relatives (20.8%)

e By myself (13.3%)

Travel Companion

By myself
13.3% With Family
44.5%

With Friends or
Colleagues
21.4%

Oklahoma Tourism and Recreation Department
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4.12.

Total Expenditure

24

Overall, most of the households tended to spend in the lower spending categories. About 31.5% of
the households expenditures was less than or equal to $100. The next most popular categories of
household trips spent around $101-$250 and $251-$500 were at 26.5% and 24.9% respectively.

e 0% 1 BD.5%)

e $101 - < $250 (26.5%)
e $251 - < $500 (24.9%)
e $501 - < $750 (4.9%)
e $751-<$1000 (7.8%)
e $1000+ (4.4%)

Total Expenditure

$251-$500
24.9%

$101:$250
26.5%

Oklahoma Tourism and Recreation Department
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4.13. Expenditure by Nights

Overall, expenditure by nights tends to increase as visitors stay longer. The average of expenditure
was $979 for five nights stay, $739 for four nights, $599 for three nights, $363 for two nights, $239
for one night, and $128 for no night respectively. The aggregated average expenditure per night was
$387.

e $979 (five nights)
e $739 (four nights)
e $599 (three nights)
e $363 (two nights)
e $239 (one night)

e $128 (no night)

Expenditure by Nights

$1,000
$900

$800

$700

$600
$500
$400
$300
$200
$100 i i
$0 ; . . ; .

0 Night 1 Night 2 Nights 3 Nights 4 Nights 5 Nights
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In addition, visitor expenditures are significantly different among different length of night stays.

e Expenditures by five nights are significantly greater than all except four nights;
e Expenditures by four nights are significantly greater than zero to two nights;

e Expenditures by three nights are significantly greater than zero to two nights;
e Expenditures by two nights are significantly greater than no night.

Expenditure by Nights Comparison

ANOVA: F value =25.573 P =.000**

Nights Expenditure (Means)

0 night (Group 1) $128

1 night (Group 2) $239

2 night (Group 3) $363

3 night (Group 4) $599

4 night (Group 5) $739

5 night (Group 6) $979

Post Hoc Multiple Range Test Group 6>4*,3*,2* 1*;
Group 5>3*,2*1*;
Group 4>3*,2* 1%
Group 3>1*

Note: *p<.05; **p<.01

Oklahoma Tourism and Recreation Department
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DEMOGRAPHI

v tdesiographics 6are listed based on age distribution,

education distribution, household size distribution, number of children in household, occupation
distribution, annual household income distribution, and ethnic distribution. Comparisons between
in-state and out-of-state demographics are detailed in the end of this section.

5.1.

Age Distribution

The top three age categories of visitors were from ages 45 to 54 (25.7%), 55 to 64 (22.1%), and 65

or older (12.9%).

e 18-24(12.5%)

e 25-34 years old (12%)

e 35-44 years old (14.7%)

e 45-54 years old (25.7%)

e 55-64 years old (22.1%)

e 65+ years old and above (12.9%)

Age Distribution

1824

2534
12%

3544
14.7%

CS

Oklahoma Tourism and Recreation Department
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5.2. Education Distribution
More than 92.5% of visitors had college degrees or some college education.

e Post Graduate Work/Degree (40.8%)
e College Completed (28.3%)

e Some College (23.6%)

e High School Graduate (7.4%)

e Less than high school (0.1%)

Education Distribution

Less Than High
School
0.1%

High School
7.4%

Some Colleg
23.6%

Graduate
40.8%

College Degree
28.3%

Oklahoma Tourism and Recreation Department
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5.3. Household Size Distribution

The largest proportion of household sizes surveyed was in the category of 2 members (43.7%).

1 Member (20.1%)
2 Members (43.7%)
3 Members (13.1%)
4 Members (14.7%)
5 or more (8.5%)

Household Size Distribution

Five or More

20.1%

Two
43.7%

Oklahoma Tourism and Recreation Department
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5.4.  Number of Children in Household
36.9% of the households had no children, followed by two children (24.5%) and one child (21.2%).

e No Children (36.9%)
e 1 Child (21.2%)

e 2 Children (24.5%)
e 3 Children (8.9%)

e 4 Children (5.4%)

e 5+ Children (3.1%)

Number of Children in Household

Five or More
Four Childre Chlidren
3.1% No Children
36.9%

Two Children

24.5% One Child

21.2%

Oklahoma Tourism and Recreation Department
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5.5.  Occupation Distribution

The top five categories of v i s i éocoupasiodls were professional (34.1%), followed by student
(15.6%), retired (12.4%), manager (12%), and clerical (6.4%).

e Professional (34.1%)
e Student (15.6%)

e Retired (12.4%)

e Manager (12%)

e Clerical (6.4%)

e Government (4.9%)

e Self-employed (3.6%)
e Housewife (1.8%)

e Ranchers (0.6%)

e Others (8.6%)

Occupation Distribution

Retircoed Oth(()er Manager
12.4% 8.6% 12%

Housewife
1.8%.

Professional
34.1%

Ranchers Clerical  Government
0.6% 6.4% 4.9%

Oklahoma Tourism and Recreation Department



VI SI TORSd DEMOGRAPHI CS 32

5.6. Annual Household Income Distribution
The largest proportion of annual household income was in the category of $50K-<$75K (20.7%).

o < $20K (13.6%)

o $20K - < $30K (7.8%)

e $30K - < $50K (19.2%)

e $50K - < $75K (20.7%)

o $75K - < $100K (16.3%)
e $100K - < $150K (13.4%)
o $150K+ (9%)

Annual Household Income

More than under $19,999
1506000 13.6%
9%, $20,000
$100.000 $29,999
$149,99 78%

$75,000

$49,999
99,999 '
$16 3% $50,000 19.2%
' $74,999
20.7%

Oklahoma Tourism and Recreation Department



VI SI TORSd DEMOGRAPHI CS 33

5.7. Ethnic Distribution

About 84.8% visitors were Caucasian, followed by Hispanic (3.1%), and African American (2.9%).

e Caucasian (84.8%)

e Hispanic (3.1%)

e African American (2.9%)
e Other (9.2%)

Ethnic Distribution

African

Hispanic
3.1%

Caucasion
84.8%

Oklahoma Tourism and Recreation Department
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5.8. Demographics In-State vs. Out-of-State Visitors

Comparisons between in-state and out-of-state demographics are detailed in the following

table.
Demographics Summary
In-State Out-of-State
Gender
Male 57.3% 45.8%
Female 42.7% 54.2%
Marital Status
Single 59.5% 74.1%
Married 40.5% 25.9%
Household Size
1 23.5% 13.6%
2 41.4% 47.8%
3 13% 13.3%
4 13.7% 16.5%
5 or more 8.3% 8.7%
Number of Household Children
0 63.8% 60.2%
1 7.9% 13.5%
2 13.8% 17.3%
3 7.4% 3.8%
4 4.5% 2.7%
5 ormore 2.6% 3.0%
Age
1824 18.1% 2.3%
2534 16.2% 4.4%
3544 15.2% 13.7%
4554 24.3% 28.2%
5564 19.5% 27%
65 or Above 6.8% 24.4%
Education
Less than high school 0.2% 0
High school 5.0% 11.5%
Some college 23.4% 23.9%
College degree 24.8% 34.6%
Graduate 46.6% 30%

Oklahoma Tourism and Recreation Department
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In-State Out-of-State
Occupation
Manager/Executive 10.8% 14.2%
Professional/Technical 38.6% 25.8%
Government/Military 5.5% 3.8%
Clerical/Sales 7.2% 4.9%
Ranchers/Farmers 0.5% 0.9%
Selfemployed 1.5% 7.2%
Student 23.7% 0.6%
Housewife 0.9% 3.5%
Retired/Not in workforce 4.2% 27.5%
Other 7.1% 11.6%
Household Income
Under $ 19,999 18.5% 4.1%
$ 20,0006 29,999 7.1% 9.2%
$ 30,000- 49,999 19.7% 18.2%
$ 50,000-74,999 19.3% 23.2%
$ 75,000-99,999 15.9% 17.2%
$100,000-149,999 11.7% 16.6%
$ 150,000 or more 7.8% 11.5%
Ethics
Caucasian 84.9% 84.7%
Hispanic 2.2% 4.7%
African American 2.4% 3.8%
Other 10.5% 6.8%

Oklahoma Tourism and Recreation Department
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6. OKLAHOMA TOURISM INFORMATION CENTERS

The top five services used in the Center were restroom (88.4%), travel material (61%), driving
directions (22.4%), gift shop (14.1%), and travel advice and counseling (16.6%).

e Restroom(88.4%)

e Travel material (61%)

e Driving Direction (22.4%)

e Travel Advice and Counseling (16.6%)
e Gift Shop (14.1%)

e Others (13.3%)

Tourist Information Center Services

88.4%
61%
22.4%
14.1% 16.6% 13.3%
Restroom Driving Travel Gift Shop  Travel Advice Others
direction Materials and Counseling

Oklahoma Tourism and Recreation Department
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7. TRIP CHARACTERISTICS

7.1. Primary Purpose of Trip

37

Visiting friends and relatives was the major reason to travel to Oklahoma, followed by

entertainment, passing through, business trip, sightseeing, personal, and outdoor activities.

e Visit friends or relatives (34.8%)

e Entertainment (32.3%)

e Outdoor (28.1%)

e Business/convention (22.0%)

e Personal (22.0%)

e Attend an event (18.6%)

e Combined business/pleasure (15.8%)
e Pass through (10.8%)

e Others (5.0%)

Primary Purpose of Trip

32.3%
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7.2. Information Sources

The top information sources utilized by visitors were family and friends (62.1%), other Internet
websites (37.4%), Okl ahomaés official travel site
advertisements (14.2%), Oklahoma Travel guide and other publications from OTRD (9.5%), and

Oklahoma Today Magazine (9.5%).

e Family and friends (62.1%)

e Other Internet websites (37.4%)

e Okl ahomads official travel site (21%)

e Discover Oklahoma TV show (16.6%)

e Advertisements (14.2%)

e Oklahoma Travel guide and other publications from OTRD (9.5%)

e Oklahoma Today Magazine (9.5%)

e Oklahoma Tourism Information Center (8.8%)

e Other tour guide books (6.1%)

e Oklahoma Tourism and Recreation Department (OTRD) Call Center and Travel Counselors
(2.8%)

e Travel agencies (0.8%)

e Others (24.4%)

Information Sources

24.4%
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7.3. Activities in Oklahoma

The most popular activity in Oklahoma was shopping (44.8%).

e Shopping (44.8%)

e Outdoor activities (38.1%)

e Visiting historical places/museums (30.7%)
e Oklahoma state parks/recreation areas (27.6%)
e Sightseeing (26.2%)

e Lake activities (21.7%)

e Cultural events (14.2%)

e Sports or sporting events (13.7%)

e National parks/recreation areas (10.1%)

e Gaming and casino (8%)

e  Agritourism (5.3%)

e Golf (4.1%)

e Amusement park (4.1%)

e Others (25%)

Activities in Oklahoma

39
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7.4. Number of Activities in Oklahoma

The majority of visitors participated in either one or two activities (50.2%).

e One activity (25.6%)

e Two activities (24.6%)

e Three activities (20.4%)

e Four activities (14.3%)

e Five or more activities (15.1%)

Number of Activities in Oklahoma

Five or More One Activity
Activities 25.6%
15.1%

Four Activities
14.3%

Three Activite Two Activities|
20.4% 24.6%

Oklahoma Tourism and Recreation Department
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7.5. Travel frequency in Oklahoma

41

Most of in-state visitors traveled in Oklahoma once every three months (64.6%), followed by once

every six months (17.9%), once a year (11.9%), less than once
(0.4%).

Once every 3 months (64.6%)
Once every 6 months (17.9%)
Once a year (11.9%)

Less than once a year (5.2%)
Once every 9 months (0.4%)

Travel frequency in Oklahoma

a year (5.2%), once every 9 months

Once a year
11.9%

year

5.2%
Once every 9

months
0.4%

Once every 6
months
17.9%

Less than once a

Once every 3
months
64.6%

Oklahoma Tourism and Recreation Department
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7.6. Month of Travel in Oklahoma
Third quarter was the most popular months of traveling in Oklahoma.
e 1% Quarter (January-March) (8%)
e 2" Quarter (April-June) (31.5%)

o 3¢ Quarter (July-September) (57.8%)
o 4" Quarter (October-December) (2.7%)

Month of Travel in Oklahoma

4th Qtr 1st Qtr

2nd Qtr
31.5%

3rd Qtr
57.8%

Oklahoma Tourism and Recreation Department
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7.7.  Total Trip Duration

The two most popular trip durations according to visitorséwere to not stay overnight (32.8 %) and two
nights (23.3%).

e 1 Night (19.7%)
e 2 Nights (23.3%)
e 3 Nights (13.2%)
e 4+ nights (11%)
¢ No Night (32.8%)

Total Trip Duration

No Nights
32.8%

Two Night One night
23.3% 19.7%

Oklahoma Tourism and Recreation Department
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7.8. Lodging Used

The most popular type of accommodation visitors used in Oklahoma was hotel/motel/B&B (33.1%).
The average number of overnight stays was 1.8 nights.

e Hotel/Motel/B & B (33.1%)
e Private Home (19%)

e RV/Tent (9.6%)

e Condo/Time Sharing (1.0%)
e No overnight stay (30%)

e Others (7.4%)

Lodging Used

Hotel/Motel/B&B
33.1%

With Friends ang

Sharing RV/Rental Relatives
1% 9.6% 19%

Oklahoma Tourism and Recreation Department
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7.9.

Mode of Transportation

The majority of visitors traveled in Oklahoma by auto/truck (90.9%).

e Auto/Truck (90.9%)
e Rental car (3.3%)

e Camper/RV (2.7%)
e Bus (1.7%)

e Other (1.5%)

Mode of Transportation

By Rental car By Bus Other
3.3% 1.7% 1.5%

By Auto/Truck
90.9%

Oklahoma Tourism and Recreation Department
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7.10.

Travel Party Size
Most of the households traveled in OK with a party size of two (36.4%).

e One (13.1%)

e Two (36.4%)

e Three (14.7%)

e Four (12.4%)

e Five or more (23.5%)

Travel Party Size

Five or More

n rson
23 5% One perso

13.1%

Two persons
Three Person 36.4%

14.7%

Oklahoma Tourism and Recreation Department
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7.11. Travel Companion

Almost half of the households traveled in OK with family (41.4%).

e  With family (41.4%)

e With friends and colleagues (26.1%)
e  With relatives (19.8%)

e By myself (12.6%)

Travel Companion

12.6%
With Friends or

Colleagues

26.1%

With Family
41.4%

Oklahoma Tourism and Recreation Department



TRIP CHARACTERISTICS (IN-STATE) 48

7.12. Total Expenditure

Overall, most of the households tended to spend in the bottom spending categories. About 34.7% of
the households expenditures was less than or equal to $100. The other top categories of household
trip expenditures were around $101-$250 and $251-$500 were at 28.1% and 23.8% respectively.

o <$100 (34.7%)
e $101 - < $250 (28.1%)
o $251 - < $500 (23.8%)
o $501 - < $750 (4.3%)
e $751 - < $1000 (6.4%)
o $1000+ (2.7%)

Total Expenditure

$1000+
2.7% K P
34.7%

$251-$500
23.8%

$101-$250
28.1%

Oklahoma Tourism and Recreation Department
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7.13. Expenditure by Nights

Overall, expenditure by nights tends to increase as visitors stay longer. The average of expenditure
was $798 for five nights stay, $577 for four nights, $670 for three nights, $328 for two nights, $249
for one night, and $125 for no night respectively. The aggregated average expenditure per night was
$553.

e $798 (five nights)
e $577 (four nights)
e $670 (three nights)
e $328 (two nights)
e  $249 (one night)

e $125 (no night)

Expenditure by Nights

$800

$700

$600

$500
$400
$300
$200
$100 i
$0 ; . . ; .

0 Night 1 Night 2 Nights 3 Nights 4 Nights 5 Nights
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In addition, visitor expenditures are significantly different among different length of night stays.

e Expenditures by five nights are significantly greater than zero to two nights;
e Expenditures by four nights are significantly greater than no night;

e Expenditures by three nights are significantly greater than zero to two nights;
e Expenditures by two nights are significantly greater than no night.

Expenditure by Nights Comparison

ANOVA: F value =14.603 P = .000**

Nights Means

0 night (Group 1) $125

1 night (Group 2) $249

2 night (Group 3) $328

3 night (Group 4) $670

4 night (Group 5) $577

5 night (Group 6) $798

Post Hoc Multiple Range Test Group 6>3*,2*,1%,
Group 5>1%;
Group 4>3*,2* 1%
Group 3>1%;

Note: *p<.05; *p<.01

Oklahoma Tourism and Recreation Department
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8. VI SI TORS6 DEMOGRAPHI C¥{

8.1. Age Distribution
The top three age categories of visitors was 45 to 54 (24.3%), 55-64 (19.5%), and 18 to 24 (18.1%).

e 18-24(18.1%)

e 25-34 years old (16.2%)

e 35-44 years old (15.2%)

e 45-54 years old (24.3%)

e 55-64 years old (19.5%)

e 65+ years old and above (6.8%)

Age Distribution

2534
16.2%

3544
15.2%

Oklahoma Tourism and Recreation Department
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8.2.

DEMOGFAAEI CS (I N 52

Education Distribution

More than 94.8% of the visitors had at least some college education.

e Graduate Work/Degree (46.6%)
e College Completed (24.8%)

e Some College (23.4%)

e High School Graduate (5%)

e Less than high school (0.2%)

Education Distribution

Graduate
46.6%

Less Than Hi iah School
School Hig . choo Some Colleg
0.2% 5% 23.4%

;

College Degre
24.8%

Oklahoma Tourism and Recreation Department
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8.3.

Household Size Distribution
The largest proportion of the households had two members (41.4%).

e 1 Member (23.5%)
e 2 Members (41.4%)
e 3 Members (13%)

e 4 Members (13.7%)
e 5ormore (8.3%)

Household Size Distribution

Five or More
3%
8.3 One
Four 23.5%
13.7%
Two
Three 41.4%
13%

Oklahoma Tourism and Recreation Department
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8.4. Number of Children in Household

More than 71% of the households had less than two children, followed by two children (13.8%), and
three children (7.4%)

e 0 Child (63.8%)

e 1 Child (7.9%)

e 2 Children (13.8%)
e 3 Children (7.4%)
e 4 Children (4.5%)
e 5+ Children (2.6%)

Number of Children in Household

Five and More
4.4%

Four Childre

0,
Three Children 9.2%

17.1%

One Child
33.5%

Oklahoma Tourism and Recreation Department
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8.5.

Occupation Distribution

(1N

55

The top five categories of occupation of visitors were professional (38.6%), followed by student
(23.7%), manager (10.8%), clerical (7.2%), and government (5.5%).

e Professional (38.6%)
e Student (23.7%)

e Manager (10.8%)

e Clerical (7.2%)

e Government (5.5%)

e Retired (4.2%)

e Self-employed (1.5%)
¢ Housewife (0.9%)

¢ Ranchers (0.5%)

e Others (7.1%)

Occupation Distribution

Retired Others

4.2% \ 7.1%

Selfemployeed
1.5%

Rancher
0.5% Clerica

7.2% 5.5%

Manager
10.8%

Professional
38.6%

Oklahoma Tourism and Recreation Department
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8.6. Annual Household Income Distribution

The largest proportion of v i s i anoualshdusehold income was in the category of $50K-<$75K
(19.3%).

e <$19,999K (18.5%)

e $20K - < $30K (7.1%)

e $30K - < $50K (19.7%)

e $50K - < $75K (19.3%)

e $75K - < $100K (15.9%)
e $100K - < $150K (11.7%)
o $150K+ (7.8%)

Annual Household Income Distribution

under $19,999
18.5%

$50,000$74,999

$20,000$29,999 19.3%

7.1%

More than 150,000
7.8%

$75,000$99,999

$100,000$149,999 15.9%

11.7%

Oklahoma Tourism and Recreation Department
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8.7. Ethnic Distribution

About 85% of visitors were Caucasian, followed by African American (2.4%), and Hispanic (2.2%).

e Caucasian (84.9%)

e African American (2.4%)
e Hispanic (2.2%)

e Other (10.5%)

Ethnic Distribution

African American
2.4%

Hispanic
2.2%

Others
10.5%

Caucasio
84.9%

Oklahoma Tourism and Recreation Department
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9. OKLAHOMA TOURISM INFORMATION CENTERS

The top five services utilized in the Center were restroom (81.3%), travel material (58.3%), driving
directions (19.8%), gift shop (15.6%), and travel advice and counseling (8.3%).

¢ Restroom(81.3%)

e Travel material (58.3%)

e Driving Directions (19.8%)

e Gift Shop (15.6%)

e Travel advice and counseling (8.3%)
e Others (17.7%)

81.3%
58.3%
19.8%
. 8.3%
Restroom Driving Travel Gift Shop Travel Advice  Others
direction Materials and
Counseling

Oklahoma Tourism and Recreation Department



