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*25% (2,901 out of 11,552) of the Oklahoma Tourism and Recreation Department
list were OK residents
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$9%
Total
Claremore
Rating 54%
Claremore 58%
Advertisers 54%
Easy to
Use 85%
Useful
Layout 86%
nformaiior
You Need 83%
1 N
Interest in 83v%
Visiting 74%
N=839
B 2009 Guide
[ ] 2007 Guide

2009: Q29. Q30. Q31. Q32. Q33. Q34. -
&  2007: Q36. Q37. Q38. Q39. Q40. Q41. www.brandiq.biz
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*25% ( 2,901 out of 11,552) of the client list were OK residents www.brandiq.biz
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No
2009 Guide Preference
012
052
162

41§ + 4@ $00

2007 Guide
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2009 Guide
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10 5
$ $$
Total Requesters Non-Requesters
N
Claremore

Rating 54% 56% 51%

Claremore 58%
Advertisers 54% 56% 47%

Easy to
Use 85% 84% 88%
Useful
Layout 86% 85% 87%

7 e N
Information 89% 90%
You Need 830 83% 83%
] N
Interest in 83 84%
Visiting 74% 73%
N=839 N=634 N=205
B 2009 Guide
[ ] 2007 Guide

2009: Q29. Q30. Q31. Q32. Q33. Q34.
2007: Q36. Q37. Q38. Q39. Q40. Q41.
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10 5

Total Residents Non-Residents

Claremore |NE )

Rating

Claremore
Advertisers

Easy to

Use

Useful
Layout

Information
You Need

Interest in
Visiting

54% 58% 54%

58%
54% 60% 54%

82°§0 85020
8650 840505

89%
83% 8296~
83%

74% 75%

N=839 N=266 N=368

B 2009 Guide
[ ] 2007 Guide

2009: Q29. Q30. Q31.Q32. Q33. Q34.
2007: Q36. Q37. Q38. Q39. Q40. Q41. www.brandiq.biz
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T (O (G 00 (-
n O n O +
Total Vacationed in OK Not Vacationed in
OK
Claremore
Rating 54% 57% 529%
Claremore 58%
Advertisers 54% 58% 53%
casy o T 7T 59%)
Use 85% 85% 81%

Useful
Layout

Information
You Need

Interest in
Visiting

86(;0

] P —

)
83%
3%)
0

8
749

N=839

2009: Q29. Q30. Q31.Q32. Q33. Q34.
2007: Q36. Q37. Q38. Q39. Q40. Q41.

94% )

87%

)
83% 83%
83% )
75% 730
N=444 N=190
B 2009 Guide
[ ] 2007 Guide
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What are your overall
impressions of the
guide?

How much do you like
the Claremore Guide?

How much do you like
the Claremore
Accommodation Guide

How much do you like
the Claremore
Advertisers section?

Base: 839
Amongst Total Sample

-2 E
P-4@ $ 0 O P'&4 >+ 08 9

& opyas+ 08 9P@4> + o8 9
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Has a more attractive page layout

|s easier to read

Makes it easier to look up information

|s easier to navigate or find the information you want
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9 7/4

1 + 6 + 0
56 0 0
Requesters

What are your
overall
impressions of
the guide?

How much do
you like the
Claremore

pages?

How much do
you like the
Claremore

Accommodation

How much do
you like the
Claremore
Advertisers

P-_4@ $ 0 O P'&4 > + 08
PY4 >+ 08 9P (4 >+ 08

$ +

+

Non-Requesters

60%

42%

55%

56%
BQ'(
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Easyto Use

Layout useful

Provides Information
you need

Interest in Visiting

B Top 2 Box Neither (3) ® Bottom 2 box

Base: 839 Total Sample : 5 point scale

Q31. Thinking about what you have seen of this travel guide and how you might use it yourself, please rate how easy it is to use.
Q32. How useful did you find this layout for the way you might plan a vacation or getaway?

Q33. How much do you agree that it provides all the information you need?

Q34. To what extent does this guide make you more interested in visiting or traveling around Oklahoma? www.brandiq.biz



Vacationed in Oklahoma

Impression of
Guide 09

Claremore
Rating 09

Accommodation
Rating 09

Adwertising
Ratings 09

Easy to Use 09
Useful Layout
09

Information you
need 09

Interest in
Visiting 09

4

Not Vacationed in

Oklahoma
71%
58%
62%
54%
89%
92%
88%
83%
BQ.)(
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Vacationed in Oklahoma

Impression of
Guide 09

Claremore
Rating 09

Accommodation
Rating 09

Adwertising
Ratings 09

Easy to Use 09
Useful Layout
09

Information you
need 09

Interest in
Visiting 09

BQ))

Not Vacationed in

Oklahoma
64%
44%
52%
58%
90%
89%
87%
78%
BQ.(

Note With sample sizes +/- n=100, a difference of 14  points or more would be statistically significant

www.brandiq.biz
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Residents

Impression of
Guide 09

Claremore
Rating 09

Accommodation
Rating 09

Advertising
Ratings 09

Easy to Use 09
Useful Layout

09

Information you
need 09

Interest in
Visiting 09

Non-Residents

71%
63%
62%
56%
92%
93%
90%
83%
BQ &
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% 6 56 0 (0 (-

Requesters Non-Requesters

Easy to Use 91%

Layout

Usefulness Jou

Provides

enough info 88%

More
interested in
seeing OK

79%

- BQ'(

P.41 + 0 + 0"$ + 4
P'4>+ 0 0 0o + $ + 0
P 4>+ $ 0 o

P41 + o www.brandiq.biz



Impression of
Guide 09

Claremore
Rating 09

Accommodation
Rating 09

Adwertising
Ratings 09

Easy to Use 09
Useful Layout
09

Information you
need 09

Interest in
Visiting 09

BQ™

BQ .
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1 $ 05
$9 $ 41
n O n
4
18-34
Impression of
Guide 09
Claremore
Rating 09
Accommodation
Rating 09
Advertising
Ratings 09

Easyto Use 09
Useful Layout
09

Information you
need 09

Interestin
Visiting 09

O 11
+
35-54 55 Plus
65%
60%
91%
BQ'& BQ"(
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Travel Planners

Impression of
Guide 09

Claremore
Rating 09

Accommodation
Rating 09

Advertising

Ratings 09

Easyto Use 09

Useful Layout
09

Information you
need 09

Interestin
Visiting 09

BQ")

Other Guide
Requesters
74%
62%
63%
58%
91%
92%
88%
83%
BQ (

Heavy Travelers

BQ)
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Residents

Claremore
Rating 07

58%

Adwertising
Rating 07

Easy to Use 07

Useful Layout
07
Information you
need 07

Interest in
Visiting 07

BQ'

82%

84%

82%

|

+ 0+

Non-Residents

54%
54%
85%
86%
84%
74%
BQ &
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1 00 + 0 0"

Requesters Non-Requesters

Easy to Use 88%

Useful Layout 87%

Information

you need 83%

Interest in

Visiting 73%

BQ BQ'(

Q38. Thinking about what you have seen of this travel guide and how you might use it yourself, please rate how easy it is to use. (select one)

Q39. How useful did you find this layout for the way you might plan a vacation or getaway?

Q40. How much do you agree that it provides all the information you need? www.brandig.biz
Q41. To what extent does this guide make you more interested in visiting or traveling around Oklahoma?
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Male Female

Claremore
: 48%
Rating 07 °

Adwertising

. 54% 0
Rating 07 ° S

Easy to Use 07 82% 85%

Useful Layout 8204 87%
07
Information you

) 84%
need 07 2

Interest in
Visiting 07

74%

[l

BQ™ BQ .
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Under 50K Over 50K

Claremore A%
Rating 07
Adwertising

. 62% 55%
Rating 07 °

Easy to Use 07 87% 83%

Useful Layout T 84%
07
Information you

0 83%
need 07 86%

Interest in
Visiting 07

75%

i

BQ.&' BQ -
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Vacationed in Oklahoma

Claremore
Rating 07

Advertising
Rating 07

Easy to Use 07

Useful Layout
07

Information you
need 07

Interest in
Visiting 07

58%

BQ

85%

il

8

|

87% '

3%

Not Vacationed in
Oklahoma

52%

53%

BQ.)(

81%

82%

83%

73%
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Vacationed in Oklahoma

Claremore
. 48%
Rating 07 8%
Advertising

49%
Rating 07 °

Easy to Use 07 89%

Useful Layout

0
07 89%

)|I

Information you

(0)
need 07 ﬁgﬁ) '
Interest in
Visiting 07
BQ))

Not Vacationed in
Oklahoma

54%

44%

87%

85%

79%

72%

BQ.(
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1 + 00
18-34
Claremore
Rating 07
Advertising 0
Rating 07 A

Easyto Use

0
07 86%

Useful Layout

07 86%
Information
(0)
you need 07 83%
Interestin
Visiting 07

i

BQ."

35-54
55%
55%
83%
86%
84%
75%
BQ'&

55 Plus

1 1 1 1 1

BQ"(
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SQ6. Have you taken a vacation or a getaway trip in Oklahoma in the past 3 years?
SQ7. Would you consider taking a vacation or getaway weekend in Oklahoma in the next two years?

www.brandiq.biz



Why did you request guide online?

66%

For planning To find things  To find out Obtain Reference  Planning Day Planning Have it on Always
short trip to do while on about specific calendar of  while on trip trips longer hand request one
trip destination events and vacation
festivals
Base: 634

Q1. What prompted you to request travel materials or a travel guide from the Oklahoma Tourism and Recreation

Department or TravelOK.com? (select as many as apply) brandiq.bi
WWW.Dr 14.D1Z



‘9 7/ * o+
% 6 + $ 0 $7 5
+ $ 0 $ 0 8
00 0O 9
% + 0 5
Residents Non-Residents
For planning a short trip For planning a short trip
or getaway or getaway
1009 10009

To find "things to do"
while on a trip

To find "things to do"

. ; Always request one
while on a trip

Always request one

To find out about a
specific destination

To find out about a No particular trip or
specific destination vacation

No particular trip or
vacation

For planning a longer To obtain a calendar of For planning a longer To obtain a calendar of

vacation events vacation events
For planning daytrips S a reference while on For planning daytrips S a reference while on
outings a trip outings atrip
BQ' BQ &

Q1. What prompted you to request travel materials or a travel guide from the Oklahoma Tourism and Recreation
( Department or TravelOK.com? www.brandiq.biz



1 /4

$% + 0
8-'F9 3 + $ $
0 $+ $

Why guide was requested

Thinking
about or
Glen(;'rally planning well
00 Ig? in advance
?rount o for a specific
places to go i
with no 32&)
specific trip
or vacation
in mind
40% /
N
NOQE(S; he e About to
204 Simply take a trip
interested in and wanted
looking to plan for
through the 21%
guide
Base: Q3: 634 Q4: 335 5%

Q3. When you requested the guide or travel materials from the Oklahoma Tourism and Recreation Department or TravelOK.com were

you...? (select one)

Time Before Trip

Didn't request for
a special event

Don't remember/
Don't know

Less than 1 month
before

Between 1 and 2
months

Between 2 and 6
months

Between 6 mos
and a year

About a year
before

Q4. How soon before the upcoming trip, vacation, or event did you request the guide? (select one)

$+

1%

| =
l 7%
- 18%

8%

www.brandiq.biz
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*

1 +
O $ 5 " $ +
5 + $
Residents
Thinking
about or
Interested ~_NOne of lanni
: : the above ~ P'anning
in looking well in
2%
through advance
the guide 19%
8%
About to
take a trip
Generally | that yctl)u
looking / wanted to
around plan for
)
for places 12%
to go

59%

BQ'

Q3. When you requested the guide or travel materials from the Oklahoma Tourism and Recreation Department or

TravelOK.com were you...?

Non-Residents

Interested

. : None of
in looking
the above
through 30
the guide ° o
Generally ~ Thinking
looking about or
around planning
for places well in
to go advance
25% \ | 41%
About to
take a trip
that you
wanted to
plan for BO &
27%

www.brandiq.biz
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01LA% A
B+$$ A/ A

How did you learn about the guide

69%

1%
Internet/ TV/Radio/ Travel Just Print Articles/ 1-800 Oklahoma # Blogs/ Outdoor/
Website Newspaper/ Information decidedto  Broadcast stories Internet posts Billboard
Direct Mail/ Center request one
Ads

Base: 634
Q2. How did you learn about requesting the Oklahoma Travel/event guide? (check as many as apply) www.brandiq.biz
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Yy 97l *

1 # A+

1LA% AB+3$$ A/

Residents

Internet/ Website
100%

TV/ Radio/

Outdoor/ billboard ewspaper/Direct Mail

Travel Information
Center

Blogs/ Internet posts

ust decided to request
one

1- 800 Oklahoma

Print articles/ Broadcast
stories

BQ'

Non-Residents

Internet/ Website

TV/ Radio/ Newspaper/

Outdoor/ billboard Direct Mail

Travel Information
Center

Blogs/ Internet posts

ust decided to request
one

1- 800 Oklahoma

Print articles/ Broadcast
stories

BQ &

Q2. How did you learn about requesting the Oklahoma Travel/ event guide?

www.brandiq.biz



Why 89% Ordered Guide After Visiting TravelOK.com

10% 10%

5%

To get Wanted Touseasa Tofindout Tohelp A greatwebsite To find To obtain Livein  To getmore
Information printed reference about a plan or that was activities acalendar Oklahoma info about
inwriting  information  onatrip specific  avacation interesting  while on ofevents/ andwant Vacation
for later destination atrip festivals for to visitareas  areas/
for potential the area ofinterestin camping
visit my own state
Base: 562 *Did not report percentages under 5%

Q7. Did you visit the Oklahoma Tourism website before or after requesting the travel materials or event guide? (select one)
Q8. Given that you had already been to the Oklahoma Tourism website, please tell us what motivated you to request the materials www.brandiq.biz



1 + $ "+ $9$
+ + $
Quality of the Travel Guide Did not meet Expectations
Oklahoma does not "sell" its
Not as good lakes and lodges as well as it

used to. Oklahoma has a lot

as you
T O ursm dallar
uri
About the 1% J
same as you ) ~
expected Not enough feature

stories/descriptions of
places to visit. | want to
read about places before

Better than visiting.” J
you expected

41%

57%

Base: 634
Q5. Once you received the travel guide, do you think it was...? (select one) o
P@ $ "y $ + 08$ 9 www.brandiq.biz



/4

Which states have you
requested a travel guide?

Which states have you
requested an event guide?

Which states have you taken a
vacation in the past 2 years?

0
Texas S exas M 3% rexas TR
_ 39%
Arkansas
Arkansas %27% ]
Missouri - - - [ ;6
Missouri _150/24% Missouri 34%
Colorado i 0 i
I 16
Kansas Colorado 19% Arkansas 31%
- | R 20%
New Mexico Kansas 150 .
Arizona . 100 Colorado I >0
'z Florida 10% 230 22%
Florida - i
Arizona 4%12% Kansas - 17%
Tennessee - 19%
Louisiana New Mexico 0"7 = |
- 119 None of the _24%
California Louisiana F4% 0 above 24%
BQ ([l Requesters BQ- || Requesters so [l Requesters
BQ. [ ] Non-Requesters BQ' || Non-Requesters BOY( [ ] Non-Requesters

Q 19. From which state tourism boards have you requested travel information or travel guides?
Q 24. From which state tourism boards have you requested an event guide? o
Q 26. To which of these states, if any, have you taken a vacation or get-away weekend in the past two years? (select as many as apply) VWw-brandiq.biz
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1 $ + 0
4 # + + 1
R

Oklahoma Travel Guide Vs. Other States' Travel Gui  des

(0]

64% B OK Guide Not as

71% % 69% 24% 71% Good

0
i OK Guide Very

Similar

B OK Guide Much
Better

Arkansas Colorado Kansas Louisiana Missouri Texas Other
8.9 8.09 88.9 89 8.9 8'.)9 8-9

Q 20. How did Oklahoma'’s travel guide compare to other states’ travel guides? (select one answer for each state guide)

www.brandiq.biz

&
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Requested Oklahoma Event Guide Vs. Other States' E  vent Guides

0% 30 0%
N . _

B Oklahoma event

73% guide was not as
90% 75% 0 oo geod
86% 71% Oklahoma event
guide was very
similar

® Oklahoma event
guide was much
better

Texas Missouri Kansas Arkansas Louisiana Colorado
8.9 8'&9 8'9 8-9 8..9 89

Q25. How did Oklahoma'’s event guide compare to other states’ event guides? (select one answer for each state guide

Note small samples www.brandiq.biz



Requesters

8'&9 Oklahoma

8')9 Texas
8..9 Missouri
8&.9 Kansas
8.9 Arkansas
89 Louisiana
8.09 Colorado

Q22. Please rate how likely or unlikely you were to visit [Oklahoma/ AND/OR PIPE IN OTHER STATES IF APPLICABLE] because of
( what you found in the travel/event guides.

www.brandiq.biz
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“It opened my eyes
about the variety of
activities found in the

state.”

-

“Oklahoma’s travel guides
offer much information about
parks, and outdoor
activities,& family activities

which are important to us”
V /
32% 32%

More attractions - See detailed More More appealing Already planned Guide was
Specific places information activities/Things to imagery trip/ guide didn't educational
do influence
Pa@ + A 0 SH#BE %1E1 1B ET
0

www.brandiq.biz

+ (F



% 6 0 0O $
0
M Was not thinking of
visiting OK and the
e 34% guide changed my mind

Thinking of traveling in
or near my state, and
the OK guide helped
decide whether to visit

M Planning to visit OK and
the guide helped plan
that trip

Travel Guide Event Guide

Q12. Which of the following most closely represents how the Oklahoma travel guide effected your decision to visit or travel around
Oklahoma? (Select one)

Q14. Which of the following most closely represents how the Oklahoma event guide effected your decision to visit or travel around
Oklahoma? (Select one)

www.brandiq.biz
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How did you use the guide?

73%

Used itto plan Used it forthe Tookitonthe  Saved the Used it for Read it but Threw the Don't Took it on the
travel maps trip and use it guide after the hotels and didn't go to guide away remember  trip but didn't
trip restaurants OK after the trip getting the use it
guide

Q11. How did you use the Oklahoma travel guide? (select as many as apply) www.brandiq.biz



How did you use the guide

50%

Have saved the Useditto select Tookitonthe Don'tremember Tookitonthe Read it but didn't Threw the events
events guide one or more trip and used it getting the trip but didn't use go to Oklahoma guide away after
events events guide it using it

Base: 634
Q13. You may also have received the Oklahoma events guide, outlining events, happenings, festivals, and programs throughout the

year. How did you use the Oklahoma events guide? (select as many as apply) www.brandiq.biz



1 $ n + 00 + n $
0 6 + 56
1 0 + 6 $ O $ $
11 $ O
0 $ 0 0
Which of the following sources do " What did you use on your last trip?
100% you use 100%
87%
85%
75% 69% 5% 68%
65%
50% . >1%
50% 41% 50% 43%
38% 36% 0
29% 32% - 33%
0,
25% 24% 2504 |21921% 0% .
15% 5%
3% 3% 3%
0% - 0% [
Printed Online Online Travel None of Travel OK OKevent www City 800 OK
travel Travel State  magazines the above Magazine travel guide TravelOK. websites number Welcome
guides websites  Tourism guide com orguides Center
(non-state) websites BQ [l Requesters

Bo( || Non-Requesters

Q17. Now thinking more generally about sources you use when planning a trip, vacation or get-away, which of the following do you
typically use? (select as many as apply)
Q64. On your last trip or upcoming trip to Oklahoma, what resources helped you plan your trip? (select as many as apply) www.brandiq.biz
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#$$% 1

1'0 $0
$0 (¢
6 +

Prefer 2009

Regionally Organized is better
Easier to Use/ Navigate

Cities listed Alpha by Region

Attractions/ Specific
Locations Follow Cities

Planning is Easier

Better Organized

More Interesting/ Appealing
Visually

Easier/ Clearer to Read
Layout

More Information

BQ (

P4@ $0 s# * * TO

- 1 +
$
Prefer 2007
AlphabetlcaI_Clty Listis 32%
Easier i
Easier to Use/ Navigate | 24%
Pr_efgr all Food/ Lodging/ 150
Activities to be Under Each _
Better Organized |13%
Clearer to Read |13%
More Information |11%
Regionally Organized is better |10%
Layout of Material is Good | 9%
More Appealing Visually |8%
Attractions/ Specific |
: " 7%
Locations Follow Cities |
Planning is Easier |5%

BQ'-(

www.brandiq.biz
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Men who Prefer 2009

Regionally Organized is
Better

Easier to Use/ Navigate

46%

Cities listed Alpha by Region

Attractions/ Specific
Locations Follow Cities

Planning is Easier

Better Organized

More Interesting/ Appealing
Visually

Easier/ Clearer to Read
Layout

More Information

BQ.

P4@ $0 s# * * TO

Women who Prefer 2009

BQ'.

www.brandiq.biz
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Men who Prefer 2007

Alphabetical City Listis ]
Easier

Easier to Use/ Navigate

Prefer all Food/ Lodging/
Activities to be Under Each

Better Organized

Clearer to Read

More Information

Regionally Organized is better

Layout of Material is Good

More Appealing Visually

Attractions/ Specific
Locations Follow Cities |

Planning is Easier

BQ
P4@ $0 S# * * TO

13%
13%
9%
9%
7%
11%
5%

2%

5%

33%
29%

$0

Women who Prefer 2007

www.brandiq.biz



— n 6 $ 0
+ +
$0
Organizational Preference
100% 1
75% - @ 64% 63%
56%
50% -
32% 34°
29%
’ 24%
% 129 @
X 8% 6%
0% - T
Total Requester Non-Requester Vacationed in OK Not Vacationed in
OK
8& )9 8 9 8'(9 8 9 8.)(9
H Region City ® Topic

www.brandiq.biz
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100% 1 929

75% A

50% A

25% A
8%

0% -

Expect Restaurant Listings

93% 94%
89% 87%

Total

8& )9

P4@ $

Requester Non- Resident Non- Male Female
Requester Resident
8 9 8(9 8 9 8 &9 8"9 8.9
H Yes No
9] www.brandiq.biz
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% 0 $ $
+ $
What would you expect to be How useful would it be to see a How would you use the
included in the restaurant listing of unique to Oklahoma restaurant listings?
listings? eateries?

Eateries 74%
Unique to Top Box 76% Take them 89%
OK (6-7) with me
75% 3%
OK Make 4%
Destination M'(g g;”( n;()ataejé l;tjt 9%
Dini )
e home I5% #+ $0
i 00
58% 1% o "
List All None of
48% Bottom 0
Restaurants ° Box (1-2) the above 2%
55% 0
i 2% BQ [l Requesters 1%

BQ( || Non-Requesters

Q47. What would you expect to be included in the restaurant listings? BQ& ) . Total
Q48. How would you use the restaurant listings? (select one)

. . . . . . - www.brandiq.biz
Q49. How useful would it be to see a listing of unique to Oklahoma eateries/ destination dining? !
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+ n $ n 6
What would you expect to be How useful would it be to see a How would you use the
included in the restaurant listing of unique to Oklahoma restaurant listings?
listings? eateries?
; 0 79%
Egtenes 35% Top Box Take them
Unique to (6-7) with me
OK 33% 71% 95%
Make
9 20% 9
QK _ 11% Mid Box . ° notes, but ISA)
Destination (3-5) leave at
- o
Dining 7% 27% home 4%
, 54% 1% 1%
List All Bottom None of
Restaurants Box (1-2 the above
6006 X2 | 50 | 2%
BQ' [ Resident
BQ & | | Non-Resident -

Q47. What would you expect to be included in the restaurant listings?
Q48. How would you use the restaurant listings? (select one)

. . . . . . . www.brandiq.biz
Q49. How useful would it be to see a listing of unique to Oklahoma eateries/ destination dining? !
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6 56 $0 0 "
+ 0 0
5 00
/ ># N S \
+ $ 0
- . +
Would you prefer to see the advertising Would you be likely to read the ads in 4 #
be scattered throughout each section the guide? 0%
or at the end? 0
4 #
27% 88% o"
Scattered ) (() /
throughout 37% Yes 80% 7<

each section

73% . 12%
B Requesters BQ

63% No 20% LI Non-Requesters gy

At the end of
each section

Q50. Would you prefer to see the advertising be scattered throughout each section of the guide or at the end of each section?
Q51. Would you be likely to read the ads in the guide?
Q52. Why do you say that?

www.brandiq.biz



Understandability

BQ& & Total 17% 1%11%

BQ Requester 14% 19%)}1%

BQ'( Non-Requester 25%  1%I0%

m Very simple Takes a little getting used to
® Not very easy m Very difficult

-& Qb53. How easy is it to understand the grid? www.brandiq.biz
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B 00 $$ $0 $
+ +4 >+ " $ $ $0 "
How Would you use the Grid? How would you prefer the Grid to
1% be presented?
75% Separate
65% Accom. guide, 17%
Listed for

each
50% community
34%
25% Kept in the
travel guide
in this
format,
0% 49%

Copy of the  Getinfo, then  Use on your None of the
grid to use look up on trip by above
the internet removing
Total Sample Base=838

Q54. Would you use this accommodations grid...? o
-)  Q55. How would you prefer the lodging information be presented? www.brandiq.biz
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Important to me  Not Important to me

0
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Change in Feelings Toward Oklahoma

BQ&) Total 47%
BQ Requester 44%
BQ( Non-Requester 45%

® Top Box 6-7 Mid Box 3-5 ® Bottom box 1-2

Q56.Thinking now about all you have seen of the Oklahoma travel guides, please rate how your feelings towards Oklahoma changed, -
positively or negatively. (select one) www.brandiq.biz
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Would you use this guide? o % .
0 #
87% @ $0 + F
0 #
74%

1 F
2%
$ F
To plantravel To take on Neither of
before your the trip these /| A@ 0 -F
trip
B O F

Total Sample Base=839
Q58. Would you use this guide...? :
Q59. Would you prefer to have a physical copy of this guide, or to have it be downloadable from the Internet so you could print out the
guide or individual pages as you need them?
&' Q60. How would you verify event dates, restaurants, and or accommodations prior to traveling? www.brandig. biz
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% 6 56 +
4 6 +
0 $
B56 $0 +
+ 4

Event Guide Use Preference

B Detailed Event Guide
Separate From Travel
Guide

BQ&) Total 45%

Detailed Event Guide
Included in Travel

BQ Requester Guide

B Guide To Major Events
Included in Travel

Guide and All Events
on Website

B Don't Need/Don't Use
Event Guide

BQ(  Non-Requester 47%

Q61. Thinking now about how you might want to use information about upcoming events in Oklahoma, which of the following would you o
prefer? www.brandiq.biz
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Event Guide Use Preference 0 + #+ 4 )

B Detailed Event Guide
Separate From Travel
Guide

BQ&) Total 45%

Detailed Event Guide
Included in Travel

BQ' Resident Guide

45%

B Guide To Major Events
Included in Travel
Guide and All Events
on Website

B Don't Need/Don't Use
Event Guide

Bo & Non-Resident 44%

Q61. Thinking now about how you might want to use information about upcoming events in Oklahoma, which of the following would you o
prefer? www.brandiq.biz
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Q61. Thinking now about how you might want to use information about upcoming events in Oklahoma, which of the following would you

prefer?

www.brandiq.biz
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How often would you expect an

. e email?
Would you like to signup fora ..

mailing list? .
: Weekly 13%

Monthly 58%

Yes
63%

Quarterly 22%

No
37%

5%

N
< =
D 3
QD @
= o

Q

Annually @ 3%

.
.
N,
"
.,
“ea,
L
tea,
L
.
.
N,
™
"
e,
L
tea,
L
.
.
“,
L
.,
L
tea,
L
.
.
“,

Total Sample Base=839
Q62. Would you like to be able to sign up for a mailing list to receive emails telling you of upcoming events in Oklahoma?

& Q63. How often would you expect to receive this information by email? www.brandiq.biz



+
% 06
+ 06 3
$% 6
Would you like to sign up for a
mailing list?
100% -
81%
75% -
60%
50% 7 40%
25% - 19%
Yes No
m Residents Q

Non-Residents Q&

Total Sample Base=839

Q62. Would you like to be able to sign up for a mailing list to receive emails telling you of upcoming events in Oklahoma?
Q63. How often would you expect to receive this information by email?

+ 5
+

How often would you expect an

email?
18%
.
eekly 894
67%
—
onty 50%
Quarterl .12%
y 35%
2 times a |3%
year 500
B Residents Q.
0% Non-Residents Q'(
Annually
3%

www.brandiq.biz
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Base: 607

Q15. If the Oklahoma event guide was only available online, how likely would you have been to make plans to visit or travel around

Oklahoma?

41 $%

Likelihood of Visiting/Traveling OK if the
Event Guide Was Only Online

Bottom Box
9%

Mid Box
57%

e

www.brandiq.biz
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ion?
How often do you vacation” Vacation this year?

[ 6 or more Less than
times a once a More this
year year
10% 11% e

25%
4-5 times
69% ayear

2+ Times 15% \_ Once a

year About the

20% same
/ 50%
2-3 times
ayear
44%
L

Less this
\ BQ& ) BQ&) el
25%
* 83% among those who have vacationed in OK vacation 2+ » 25% of those who've vacationed in OK will vacation more this
times a year year (balanced by an equal number saying less)
* 64% among those who haven’t vacationed in OK vacation 2+ | * 28% of those who haven't vacationed in OK will vacation more
times a year this year

Total Sample Base=839
Q65. How often do you typically travel for leisure — including vacations and getaways? . brandia.biz
) Q66. Do you think you will travel more or less this year? ' °



$ 3 $ #
# 41 0 $$
+ 4 -(F

Internet Connections

Don't

~ know
Satellite 504

5%
Dial up
6%

DSL
50%

Cable
34%
BQ&)

Total Sample Base=839

Q67. What type of internet connection do you have at home?

100% -

75% A

50% -

25% A

0% A

B Comfortable

+ 0 0
$ A
$ $
0 @
Internet Comfort Level
1% 1%
18% 17%

Requester

High Travelers
BQ&) BQ)

Somewhat Comfortable

B Uncomfortable

Q9. Please rate your comfort level in using websites, such as Oklahoma’s www.TravelOK.com website, to get the information that you

need to plan your trip.

www.brandiq.biz
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00<

&F

&&F

@

Q10. Was this the first year that you had requested the Oklahoma Guide?

Q16. Did you visit or travel around Oklahoma after receiving the guide or travel information?

www.brandiq.biz
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& A/B represent significantly higher than corresponding column at 95% confidence s brandiqbiz
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A/B represent significantly higher than corresponding column at 95% confidence
(- Frequent Traveler was not stat tested because it was not mutually exclusive

www.brandiq.biz
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Impression of
Guide 09

Claremore
Rating 09

Accommodation
Rating 09

Advertising
Ratings 09

Easy to Use 09
Useful Layout

09

Information you
need 09

Interest in
Visiting 09

Under 50K

Over 50K

74%
63%
59%
92%
92%
91%
84%

BQ -

www.brandiq.biz



) '9 7/
1 + 6 -
0 $ 0 +
Residents Non-Residents
Don't
remember No specific '
1% trip Don L No specific
remember -
1% Apout ayear Lessthan 1 5o, tr(|)p
Less than 1 \ /— before month . j %0 About a
month 2% Between 6 before _—Yyear before
before months and 7% 9%
6% Between 1
ayear
21% and 2 Betwett:ln 6
months montns
Between 15% and a year
and 2 \ 24%
months /
30%
Be;\l?]/geesn 2 Between
\
months and6 __—
39% months
BQ&. 41% BQ'

Q4. How soon before the upcoming trip, vacation, or event did you request the guide?

www.brandiq.biz
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‘9 71/ o+

The great website
made me want to
check out more

To help plan routes

Residents

To Get more Up to
Date
Details/Information |
writing

To find out more about
a specific destination

BQ'

Non-Residents

To Get more Up to Date
Details/Information |
writing

100%

The great website made
Wanted hard copy of me want to check out
my own more

Wanted hard copy of my
own

To have a handy
reference tool

To have a handy To help plan routes
reference tool

To find out more about a
specific destination

BQ'

Q8. Given that you had already been to the Oklahoma Tourism website, please tell us what motivated you to request

the materials?

www.brandiq.biz
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% 5 $

Residents Non-Residents

Used it to plan travel

Used it to plan travel 1009

1009

Took it on the trip but

Took it on the trip but Used it for the maps didn't use it

didn't use it

Used it for the maps

Took it on the trip an

Took it on the trip and ~ DON't remember getting
used it

Don't remember getting .
used it the guide

the guide

Threw the guide away Sawved the guide after the Threw the guide away after Saved the guide after tt

after the trip trip the trip trip
Read it but didn't go Sed it for hotels and Read it but didn't go Sed it for hotels and
Oklahoma restaurants Oklahoma restaurants
BQ' BQ &

Q11. How did you use the Oklahoma travel guide?

( www.brandiq.biz
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Residents Non-Residents
Have saved the events Have saved the events
guide guide

Threw the events guide
away after using it

Used it to select one or
more events

Used it to selectone or  Threw the events guide
more events away after using it

Read it but didn't go to Took it to onthetrip ead it but didn't go to Took it to on the trip

Oklahoma and used it Oklahoma and used it
Took it on the trip b Don't remember Took it on the trip b Don't remember
didn't use it gettingthe events guide didn't use it gettingthe events guide
BQ' BQ &

Q13. You may also have received the Oklahoma events guide, outlining events, happenings, festivals, and programs
(- throughout the year. How did you use the Oklahoma events guide? www.brandig.biz



Residents

Printed travel guides
100%

Online State Tourism
Sites

Non- State Online
Tourism Sites

None of the above

Travel magazines

BQ'

Non-Residents

Printed travel guides
100%

Online State Tourism
Sites

Non- State Online

None of the above Tourism Sites

Travel magazines

BQ &

Q17. Now thinking more generally about sources you use when planning a trip, vacation or get-away, which of the

(& following do you typically use?

www.brandiq.biz
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Residents Non-Residents

Have requested travel
information/travel guide
from another state
tourism board

Have requested travel
information/travel guide
from another state

tourism board
0
100% 100%
0% 0%
% %
Have not requested Have requested an Have not requested Have requested an
travel information/travel event guide from travel information/travel event guide from
guide or event guide another state tourism  guide or event guide another state tourism
from another state board from another state board
BQ' BQ &

Q18. In the past year, have you requested travel information/travel guide or an event guide from another state tourism

board? (select as many as apply) www_brandiqbiz
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56% 56%
4% 49%
54% 51% 549%

m Total N=839
Requester N=634
® Non-Requester N=205

47%

Claremore Guide Claremore Ad Page

Q36. How much do you like this? Image 5
Q37. How much do you like this? Image 6

www.brandiq.biz
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Easyto Use

Useful Layout

Provides Information
you need

Interest in Visiting

11%

11%

11%

23%

B Top 2 Box Neither ® Bottom 2 box
Base: 839
Q38 Thinking about what you have seen of this travel guide and how you might use it yourself, please rate how easy it is to use. (select one)
Q39. How useful did you find this layout for the way you might plan a vacation or getaway?
Q40. How much do you agree that it provides all the information you need?

Q41

. To what extent does this guide make you more interested in visiting or traveling around Oklahoma?

www.brandiq.biz
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Travel Planners

Claremore
Rating 07

Advertising

0
Rating 07 56%

Easyto Use -
o 80%

Useful Layout

07 82%

1 1 1 1
1 1 1 1 1

Information
you need 07

Interestin
Visiting 07

N=239

Other Guide
Requesters

54%

56%

83%

85%

82%

73%

N=430

Frequent Travelers

N=492

www.brandiq.biz



